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SALES UP +4.3% IN 9M16; SS17 ORDER BACKLOG +9%
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• 9999MMMM2016201620162016 SalesSalesSalesSales:::: EuroEuroEuroEuro 739739739739....3333mmmm,,,, ++++4444....3333%%%%

(+(+(+(+4444....7777%%%% atatatat constantconstantconstantconstant fxfxfxfx))))

• OrderOrderOrderOrder backlogbacklogbacklogbacklog forforforfor Spring/SummerSpring/SummerSpring/SummerSpring/Summer2017201720172017

(wholesale channel) upupupup 9999%%%% showingshowingshowingshowing aaaa

veryveryveryvery goodgoodgoodgood overalloveralloveralloverall performance in all key

markets in spite of a very challenging

retail environment. This result confirms

the effectiveness of the strategic

decisions implemented with regard to

products, sales channel specialization,

pricing and advertising.



9M 2016 KEY FACTS
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2015 9M15 9M16

NET NET NET NET SALESSALESSALESSALES
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+4.3%

+4.7% cost.fx.

TOPTOPTOPTOP LINE: LINE: LINE: LINE: HEALTHY GROWTH HEALTHY GROWTH HEALTHY GROWTH HEALTHY GROWTH DESPITE CHALLENGING ECONOMIC CONDITIONS DESPITE CHALLENGING ECONOMIC CONDITIONS DESPITE CHALLENGING ECONOMIC CONDITIONS DESPITE CHALLENGING ECONOMIC CONDITIONS 

Sales Euro 739.3m +4.3%  (+4.7% in constant currency):

• Solid growth in wholesale business in all countries

• Flat retail performance (LFL) due to a soft markdown period, the

unseasonably warm weather in September in all key markets and a strong

comparison base (9M2015: +4.1% LFL DOS)

• e-commerce continued its strong momentum in all region (sales up >30%)

DOS DOS DOS DOS LFL PERFORMANCELFL PERFORMANCELFL PERFORMANCELFL PERFORMANCE

• 9999MMMM16161616 DOSDOSDOSDOS LFLLFLLFLLFL:::: stablestablestablestable comparedcomparedcomparedcompared withwithwithwith aaaa ++++4444....1111%%%% growthgrowthgrowthgrowth ofofofof LYLYLYLY.

• Persistent weak LFL in France, Belgium and in China, HK and Japan. Excluding

those countries 9M16 LFL is ++++3333....1111%%%%

• LFLLFLLFLLFL YTDYTDYTDYTD flatflatflatflat compared with +5.1% (week 44, 2015)

LFL LFL LFL LFL –––– 9M9M9M9M16 16 16 16 AND CURRENT TRADINGAND CURRENT TRADINGAND CURRENT TRADINGAND CURRENT TRADING

2016201620162016 2015201520152015

1Q1Q1Q1Q +3.2% +3.2% +3.2% +3.2% +4.8%+4.8%+4.8%+4.8%

1H 1H 1H 1H +1.8%+1.8%+1.8%+1.8% +6.4%+6.4%+6.4%+6.4%

9M9M9M9M 0%0%0%0% +4.1%+4.1%+4.1%+4.1%



9M 2016 NET SALES BY CHANNEL

Franchising 16%

[17%*]

DOS 37%

[39%*]

Wholesale 47%

[44%*]
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WholesaleWholesaleWholesaleWholesale FranchisingFranchisingFranchisingFranchising DOSDOSDOSDOS TotalTotalTotalTotal

++++11.311.311.311.3%%%%

+11.6% c.fx

----1.51.51.51.5%%%%

-1.3% c.fx

----1.0%1.0%1.0%1.0%

-0.4% c.fx

++++4.34.34.34.3%%%%

+4.7% c.fx

• WholesaleWholesaleWholesaleWholesale: up 11%, in line with the order backlog

• RetailRetailRetailRetail (Franchising and DOS) is slightly down mainly due to the retail portfolio optimization

€.million

[* 9M 2015]
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GEOX SHOPS NETWORK
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• Geox'sGeox'sGeox'sGeox's storestorestorestore networknetworknetworknetwork maintenancemaintenancemaintenancemaintenance isisisis onononon tracktracktracktrack

September 30, 2016September 30, 2016September 30, 2016September 30, 2016 December 31, 2015December 31, 2015December 31, 2015December 31, 2015 9M 20169M 20169M 20169M 2016

Geox Geox Geox Geox of which of which of which of which Geox Geox Geox Geox of which of which of which of which NetNetNetNet

ShopsShopsShopsShops DOSDOSDOSDOS ShopsShopsShopsShops DOSDOSDOSDOS OpeningsOpeningsOpeningsOpenings OpeningsOpeningsOpeningsOpenings ClosingsClosingsClosingsClosings

Italy 351 129 360 131 (9) 8 (17)

Europe 346 174 348 179 (2) 9 (11)

North America 46 46 47 47 (1) 3 (4)

Rest of World * 405 103 406 119 (1) 48 (49)

Total Geox ShopTotal Geox ShopTotal Geox ShopTotal Geox Shop 1,1481,1481,1481,148 452452452452 1,1611,1611,1611,161 476476476476 (13)(13)(13)(13) 68 68 68 68 (81(81(81(81) *) *) *) *

* includes Under Distribution Agreement Shops (146 as of September 2016 and 142 as of December 2015) which are shops opened 

under license by partners in the Middle East and in the Far East. Sales from these shops are not included in the franchising channel.

* * * * Includes 12 relocations; excluding relocation the 

number of closings is 69 and openings are 56 



9M 2016 NET SALES BY PRODUCT

Apparel 10%

[10%*]

Footwear 90%

[90%*]
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Footwear Apparel Total

++++4.64.64.64.6%%%%

+4.9% c.fx

+1.6+1.6+1.6+1.6%%%%

+2.4% c.fx

++++4.34.34.34.3%%%%

+4.7% c.fx
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€.million

[* 9M 2015]



9M 2016 NET SALES BY REGION

NA 6%

[6%]

Europe 44%

[43%*]

238

304

46

121

709

231 231 231 231 

323 323 323 323 

47 47 47 47 

139 139 139 139 

739739739739

Italy Europe Nord America RoW Total

----2.92.92.92.9%%%% ++++6666.3.3.3.3%%%%

+6.4% c.fx

++++14.414.414.414.4%%%%

+15.2% c.fx

• ItalyItalyItalyItaly: the 2.9% decrease is driven by the planned rationalization of monobrand stores; the wholesalewholesalewholesalewholesale channelchannelchannelchannel

isisisis up 3.7%up 3.7%up 3.7%up 3.7%;

• EuropeEuropeEuropeEurope: positive performance of all countries; France and Belgium are flat in 3Q

• Positive performance in the restrestrestrest of the worldof the worldof the worldof the world with Russia, Eastern Europe and MEA up strong double digit

Italy 31%

[34%*]

Row 19%

[17%]

+1.6+1.6+1.6+1.6%%%%

+5.2%c.fx

+4.3%+4.3%+4.3%+4.3%

+4.7% c.fx
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€.million

[* 9M 2015]



OUTLOOK – 2016

8

Over the first nine months of 2016, macromacromacromacro conditionsconditionsconditionsconditions remainedremainedremainedremained volatilevolatilevolatilevolatile, both in Europe, considered to be our

domestic market, and across our other reference markets.

The Group’s growth was driven by both the wholesalewholesalewholesalewholesale channel,channel,channel,channel, whichwhichwhichwhich recordedrecordedrecordedrecorded excellentexcellentexcellentexcellent overalloveralloveralloverall performanceperformanceperformanceperformance across all

geographic areas, and by online sales, with comparable sales generated by directly-operated stores to date (week 1  – 

week 44) remaining stable.

RetailRetailRetailRetail dynamicsdynamicsdynamicsdynamics can be explained by the reductionreductionreductionreduction inininin footfallfootfallfootfallfootfall in stores being compensatedcompensatedcompensatedcompensated forforforfor bybybyby aaaa significantsignificantsignificantsignificant

improvementimprovementimprovementimprovement inininin thethethethe conversionconversionconversionconversion raterateraterate and by the challenging basis for comparison, which, however, is expectedexpectedexpectedexpected totototo bebebebe

lesslesslessless demandingdemandingdemandingdemanding overoveroverover thethethethe lastlastlastlast twotwotwotwo monthsmonthsmonthsmonths ofofofof 2016201620162016.

In a context in which retail performance is not generating the level of growth originally expected, Management

considered it necessary to implement a number of incisiveincisiveincisiveincisive actionsactionsactionsactions totototo improveimproveimproveimprove efficiency,efficiency,efficiency,efficiency, reducereducereducereduce costscostscostscosts andandandand limitlimitlimitlimit

businessbusinessbusinessbusiness riskriskriskrisk. These actions include:

• measures to rationalize the retail network;

• the renegotiation of store rents;

• a reduction in structural costs;

• marketing initiatives mainly aimed at increasing the sales conversion rate in stores.

Management therefore believes that, even if comparable retail sales remain stable towards the end of the year, bothbothbothboth

operatingoperatingoperatingoperating profitabilityprofitabilityprofitabilityprofitability (EBIT)(EBIT)(EBIT)(EBIT) andandandand netnetnetnet profitprofitprofitprofit forforforfor thethethethe entireentireentireentire yearyearyearyear willwillwillwill bebebebe supportedsupportedsupportedsupported bybybyby thethethethe measuresmeasuresmeasuresmeasures undertakenundertakenundertakenundertaken totototo improveimproveimproveimprove

operatingoperatingoperatingoperating efficiencyefficiencyefficiencyefficiency andandandand makemakemakemake savingssavingssavingssavings. TheseTheseTheseThese measuresmeasuresmeasuresmeasures areareareare generatinggeneratinggeneratinggenerating betterbetterbetterbetter resultsresultsresultsresults thanthanthanthan originallyoriginallyoriginallyoriginally expected,expected,expected,expected, meaningmeaningmeaningmeaning

thatthatthatthat operatingoperatingoperatingoperating profitabilityprofitabilityprofitabilityprofitability (EBIT)(EBIT)(EBIT)(EBIT) andandandand netnetnetnet profitprofitprofitprofit areareareare expectedexpectedexpectedexpected totototo bebebebe substantiallysubstantiallysubstantiallysubstantially inininin linelinelineline withwithwithwith lastlastlastlast yearyearyearyear....



SS17 ORDER BACKLOG (WHOLESALE CHANNEL) +9%+9%+9%+9%
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• BacklogBacklogBacklogBacklog in line with business in line with business in line with business in line with business planplanplanplan expectationexpectationexpectationexpectation: +9% : +9% : +9% : +9% growthgrowthgrowthgrowth

• HealthyHealthyHealthyHealthy resultsresultsresultsresults in almost allallallall regionsregionsregionsregions and product

categories (footwear, apparel); 

• mid single digit increase in Italy , 

• high single digit performance in Europe, 

• the rest of the countries are, on average, up low

teens

• LowLowLowLow single single single single digitdigitdigitdigit increaseincreaseincreaseincrease in averageaverageaverageaverage pricepricepriceprice mainly due to a 

more favourable product mix

• Strong Strong Strong Strong growthgrowthgrowthgrowth in in in in allallallall channelschannelschannelschannels (i.e. Key accounts, Normal

accounts); eeee----commerce commerce commerce commerce continuedcontinuedcontinuedcontinued to to to to outperformoutperformoutperformoutperform (+>30%)(+>30%)(+>30%)(+>30%)

Footwear Apparel Total

+ high + high + high + high 

single single single single digitdigitdigitdigit

+ + + + lowlowlowlow

double double double double digitdigitdigitdigit
+ + + + 9 %9 %9 %9 %
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SHAREHOLDERSSHAREHOLDERSSHAREHOLDERSSHAREHOLDERS BOARD OF DIRECTORSBOARD OF DIRECTORSBOARD OF DIRECTORSBOARD OF DIRECTORS

Lir S.r.l. (**) 71% Chairman Mario Moretti Polegato

Market 29% CEO Giorgio Presca

Deputy Chairman Enrico Moretti Polegato

Total N° of Shares 259,207,331           Director Claudia Baggio

Director A. Antonio Giusti

(**) Moretti Polegato's family Indipendent Director Lara Livolsi

Indipendent Director Duncan L. Niederauer

Indipendent Director Francesca Meneghel

Indipendent Director Manuela Soffientini

Indipendent Director Ernesto Albanese

2016 FINANCIAL CALENDAR2016 FINANCIAL CALENDAR2016 FINANCIAL CALENDAR2016 FINANCIAL CALENDAR INVESTOR RELATIONSINVESTOR RELATIONSINVESTOR RELATIONSINVESTOR RELATIONS

February 25 BoD - FY2015 Marina Cargnello - IR ir@geox.com

April 19 Shareholders' meeting - FY2015 Tel: +39 0423 282476 Mobile: +39 334 6535536

May 12 1Q2016 Sales Livio Libralesso - CFO

July 28 1H2016 Results Geox S.p.A. Geox S.p.A. Geox S.p.A. Geox S.p.A. www.geox.bizwww.geox.bizwww.geox.bizwww.geox.biz

November 9 9M2016 Sales Via Feltrina Centro, 16 

31044 Biadene di Montebelluna, Treviso (Italy)

NOTE AND DISCLAIMERNOTE AND DISCLAIMERNOTE AND DISCLAIMERNOTE AND DISCLAIMER

Figures are reported under IAS/IFRS. Certain statements made in this presentation are forward looking statements. Such statements are based on current

expectations and are subject to a number of risks and uncertainties that could cause actual results to differ materially from any expected future results in

forward looking statements. This announcement does not constitute an invitation to underwrite, subscribe for or otherwise acquire or dispose of any Geox

S.p.A. shares. Any reference to past performance is not a guide to future performance.




